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W H A T   I S   T H I S   A L L   A B O U T

Social Media is the new
media space.



2,3 M
Instagram users

5,6 M
Facebook users



Source: https://www.socialbakers.com/social-media-content/studies/most-important-social-media-trends-to-remember-in-2019/
I highly recommend to download this study :-)



Source: https://twitter.com/socialbakers/status/1088851533326733312



Facebook Instagram

News Behind the scenes

Private space Imaginary world

Opinions, discussion Inspiration

Fun Experience



„For example, the most popular Instagram
content during the Cannes Film Festival was 
personal-feeling photos taken by celebrities, 
while one of the most popular Facebook posts 
was from a film critic who criticized one of the 
judges’ selections.“
Source: https://insights.fb.com/2016/07/11/facebook-and-instagram-a-tale-of-two-feeds/



1,5 M
LinkedIn users

5,6 M
YouTube users

1,5 M
Twitter users





W H A T   I S   T H I S   A L L   A B O U T

And by the way, almost 
everything happens on 
mobile screen.







Source: https://twitter.com/socialbakers/status/1093531088620683264



Source: https://twitter.com/socialbakers/status/1093108306988609536



W H A T   I S   T H I S   A L L   A B O U T

Which means, you have 
to be very clear in your 
message and deliver it 
with no discractions.







one extra tip: which kind of FB video works?

FBvideo.jdem.cz
[CZ]



And what about current 
trends?



It’s Stories, Vertical 
Content and effectively 
targeted Ads.



Stories are TREND NO. 1

Source: https://twitter.com/socialbakers/status/1057669531315761152



81 %
internet users (18 – 34 years old) watch some kind of “stories”



Source: https://twitter.com/socialbakers/status/1057655268085886976



5× bigger
Instagram Stories grew from 100M to 500M in 2 years (2016–2018)

Source: https://twitter.com/socialbakers/status/1093128649060970496



Source: https://twitter.com/socialbakers/status/1093470762122457088



Trend no. 2: Everything is vertical



Source: https://twitter.com/socialbakers/status/1044801050337636352



social media images sizes cheatset: 

SMimages.jdem.cz
[ENG]



Trend no. 3:
Ads are more sophisticated. And more expensive

● Every social media channel offers it’s own Ads system.

● It’s based on PPC: pay per click.

● You can choose from different Ads Objectives, and you get results based on it.

● You can target not only by demographic data, but you can choose to display 
ads to users based on their individual behaviour (website visits, app usage, 
engagement with your content…)

● Promoted content does not have to be available at your profile. It can be 
created only for and displayed to specific TG.



learn more at

Facebook Blueprint
[ENG]



And if you want to reeeeally be up-to-date…

There is one new rising star: Tik Tok.

It’s funny social media channel based on videos. It’s 
popular almost exclusively among young people 
up to 20. But so it was Snapchat in 2016… and now, 
Instagram Stories rule the social media world. So 
probably it’s good to know something new is here.

Learn more at 
tiktok.jdem.cz [CZ]



How to be visible?



Facebook & Twitter

Any content

Targeted 
Ads

Facebook / 
Twitter 

Post
To fans / followers only

promote



Your own profile

Newsfeed

Instastories

Influencers & their audience

Paid promotion

Instagram – 3 independent ways

Newsfeed

Instastories



T H E   M O S T   I M P O R T A N T   T H I N G

Be relevant. How?



“How this piece of 
information affects 
ME?“

Sincerely, your reader





Q U I C K   T A K E O U T

I’ve got 1 tip for every 
channel. Wonderful, 
right?



Facebook: create appropriate Link previews

Visual is everything, even at 
Facebook. Even when you 
publish a link.

See how you can change the 
preview:

LinkPreview.jdem.cz
[CZ]



Instagram: be visual & plan it

There are so many apps. Just choose the one 
which is authorised by Facebook:

IGplans.jdem.cz [ENG]
I personally prefer Planoly.



Instagram Stories: use Highlights

Show your potential followers what they can 
expect. And keep the treasuers avaiable.



Twitter: react to relevant people

You can retweet with your comment or reply to 
tweet. In both cases, bring relevant new pieces of 
information. This is the best way to show yourself 
and be considered useful = worth to follow.



LinkedIn: speak to grant recepients or business 
people, if it’s relevant

Maybe it’s not. This is okay. You don’t have to be present everywhere.



YouTube: use thumbnails and tags

Thumbnail = preview image.

How to change thumbnail: 

YTpreview.jdem.cz [ENG]

Everything about tags:

YTtags.jdem.cz [ENG]



Whoa! That was 
intensive, right?

LET’S MEET ONLINE:
Profile [CZ]: mariehakova.cz
Blog [CZ]: sibiranka.cz
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